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DETAILED ACTION 

Response to Amendment 

1 . This Final office action is in response to Applicant's amendment filed 2/3/1 0. 
Claims 12, 13, 17, 22, 25, 26 and 30 have been amended. Claims 1-4 and 6-38 are 
pending, while claims 1-4, 6-1 1 and 34-38 have been withdrawn. 



2. The previously pending objection to claim 17 has been withdrawn. 

The previously pending rejections to claims 12-14 and 16-23 under 35 USC § 
101 have been withdrawn. 



3. Applicant's arguments filed 2/3/10 have been fully considered but they are not 
persuasive. 



Claim Rejections - 35 USC § 102 

4. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 1 02 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1 ) an application for patent, published under section 1 22(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

5. Claims 12-21 and 23-33 are rejected under 35 U.S.C. 102(e) as being 



anticipated by Goldhaber et al (USPN 5,855,008). 
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As per claim 12, Goldhaber et al disclose a method for generating a database of 
personalized anonymous consumer profiles (i.e., private profiles of consumer 
interests, column 6, lines 40-49), said method comprising: (a) providing a 
questionnaire to a consumer, the questionnaire accessible utilizing a computer 
communicatively coupled to a server that includes a data base for storing the 
questionnaire (i.e., consumer computer 104 connected to server 106, figure 1), the 
questionnaire including only questions having a nature such that answers to the 
questions include only non-identifying information concerning the consumer (i.e., 
profile questionnaire requesting certain demographic related information, wherein 
the profile is separate from the contact information, column 13, lines 32-40); (b) 
accepting answers to the questionnaire at the server from the computer, the 
answers entered via a user interface displayed by the computer, the user interface 
configured such that only answers containing non-identifying information may be 
entered into the user interface (i.e., consumer asked to provide interest profile 
information, column 13, lines 30-31); (c) configuring the received answers as a 
consumer profile database, stored on the server (i.e., database 120, figure 7); (d) 
providing advertisements to the consumer, via the computer user interface, based 
on data within the consumer profile database (i.e., use of consumer interest profile to 
target advertisements, column 14, lines 22-25); (e) receiving feedback on the 
advertisements, at the server (i.e., feedback, column 18, lines 57-59) and ; (f) 
updating the consumer profile database based on the feedback (i.e., feedback used 
to fine-tune the consumer's interest profile, column 18, lines 59-61). 
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As per claim 13, Goldhaber et al disclose providing updated questions, within the 
questionnaire, to the consumer based on one or more of the received answers and 
the received feedback (i.e., the ad display may ask the consumer questions, column 
16, lines 16-23), the updated questions also including only questions having a nature 
such that answers to the updated questions include only non-identifying information 
concerning the consumer (i.e., profile questionnaire requesting certain demographic 
related information, wherein the profile is separate from the contact information, 
column 13, lines 32-40); receiving answers related to the updated questions (i.e., 
successful completion of the process); and updating the consumer profile based on 
the answers received relating to the updated questions (i.e., feedback used to fine- 
tune the consumer's interest profile, column 18, lines 59-61 and figure 13). 

As per claim 14, Goldhaber et al disclose compensating the consumer for at least 
one of the received answers to the questionnaire (i.e., ad display asks the consumer 
questions, column 16, lines 16-23), the received answers to the updated questions, 
and the feedback received on the advertisements. 

As per claim 1 5, Goldhaber et al disclose instructing the consumer to access a 
randomly generated website to download the compensation (i.e., consumer clicks 
her mouse onto the CyberCoin icon, column 1 1 , lines 1 1 -1 9). 

As per claim 16, Goldhaber et al disclose answering questions regarding 
appropriateness (i.e., use of consumer interest profile to target advertisements, 
column 14, lines 22-25, wherein the consumer indicates whether they liked or 
disliked the ad, column 18, lines 57-61) and timing of the advertisements. 
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As per claim 17, Goldhaber et al disclose repeating the steps of providing 
advertisements to the consumer, based on the consumer profile database and 
updating the consumer profile database, based on the feedback (i.e., consumer 
selects a plurality of ads, column 18, lines 49-67). 

As per claim 18, Goldhaber et al disclose accessing the database to provide 
updated answers to previously answered questions (i.e., update your profile at any 
time, column 1 3, lines 45-51 ). 

As per claim 19, Goldhaber et al disclose selecting a purchase option for an item 
within an advertisement (i.e., consumer may place an order for goods in response to 
interaction with an ad, column 18, lines 54-57); and updating the profile to include 
that the item has been purchased (i.e., feedback used to fine-tune the consumer's 
interest profile, column 18, lines 59-61 and figure 13). 

As per claim 20, Goldhaber et al disclose the anonymous profiles are maintained 
by an intermediary, and wherein advertisers pay the intermediary to provide 
advertisements to the consumers based on the anonymous consumer profiles (i.e., 
attention broker 106, column 14, lines 30-34, wherein a financial clearinghouse may 
act as the attention broker, column 10, lines 1-8). 

As per claim 21 , Goldhaber et al disclose the intermediary distributes a portion of 
the pay to the consumers who provide feedback on the advertisements (i.e., 
consumer computer interacts with financial clearinghouse, column 10, lines 1-8). 

As per claim 23, Goldhaber et al disclose presenting the questionnaire to the 
user in a non-text entry format including one or more of true/false selections, pull 
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down menus (i.e., selection of female/male, column 13, lines 60-62), and multiple 
choice selections. 

As per claim 24, Goldhaber et al disclose logging into a computer storing the 
database utilizing at least one of an anonymizing program, a random username 
(i.e., handle, column 13, lines 15-16), and answering a series of previously 
answered questions to uniquely identify a user to the computer. 

Claims 25-32 are rejected based upon the same rationale as the rejections of 
claims 12-15, 17, 23, 24 and 24, respectively, since they are the system claims 
corresponding to the method claims. 

As per claim 33, Goldhaber et al disclose the non-identifying questions are 
personal in nature (i.e., profile questionnaire requesting certain demographic related 
information, column 13, lines 32-35). 

Claim Rejections - 35 USC § 103 

6. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 



7. Claim 22 is rejected under 35 U.S.C. 103(a) as being unpatentable over 
Goldhaber et al (USPN 5,855,008), in view of Kepecs (USPN 6,009,41 1 ). 
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As per claim 22, Goldhaber et al does not explicitly disclose providing an inability 
to accept identifying information. Kepecs discloses a method of distributing and 
redeeming promotions wherein no consumer identification is maintained (see 
column 2, lines 50-52). The lowest level of identification in Kepecs is simply a unique 
customer key with no other identification data (see column 6, lines 51-53), wherein 
the consumer is compensated via a discount or credit (see column 5, lines 41-45), 
identified via the key (see column 5, lines 55-57). Both Goldhaber and Kepecs are 
concerned with an effective method of marketing products to potential consumers, 
therefore it would have been obvious to one having ordinary skill in the art at the 
time the invention was made to include maintaining the anonymity of the individual 
through an inability to accept contact information in the profile in Goldhaber et al, as 
seen in Kepecs, since the claimed invention is merely a combination of old 
elements, and in the combination each element merely would have performed the 
same function as it did separately, and one of ordinary skill in the art would have 
recognized that the results of the combination were predictable. 

Response to Arguments 

8. In the Remarks, Applicant argues Goldhaber et al. do not describe or suggest a 
method for generating a database of personalized anonymous consumer profiles as 
recited in Claim 12. More specifically, Goldhaber et al. do not describe or suggest a 
method for generating a database of personalized anonymous consumer profiles 
including providing a questionnaire to a consumer, the questionnaire accessible 
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utilizing a computer communicatively coupled to a server that includes a database 
for storing the questionnaire, the questionnaire including only questions having a 
nature such that answers to the questions include only non-identifying information 
concerning the consumer and accepting answers to the questionnaire at the server 
from the computer, the answers entered via a user interface displayed by the 
computer, the user interface configured such that only answers containing non- 
identifying information may be entered into the user interface. The Examiner 
respectfully disagrees. 

Goldhaber et al disclose a method for generating a database of personalized 
anonymous consumer profiles (i.e., private profiles of consumer interests, column 6, 
lines 40-49), said method comprising: (a) providing a questionnaire to a consumer, 
the questionnaire accessible utilizing a computer communicatively coupled to a 
server that includes a data base for storing the questionnaire (i.e., consumer 
computer 104 connected to server 106, figure 1), the.questionnaire including only 
questions having a nature such that answers to the questions include only non- 
identifying information concerning the consumer (i.e., profile questionnaire 
requesting certain demographic related information, wherein the profile is separate 
from the contact information, column 13, lines 32-40); (b) accepting answers to the 
questionnaire at the server from the computer, the answers entered via a user 
interface displayed by the computer, the user interface configured such that only 
answers containing non-identifying information may be entered into the user 
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interface (i.e., consumer asked to provide interest profile information, column 13, 
lines 30-31). 



Conclusion 

9. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 .136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and 
any extension fee pursuant to 37 CFR 1 .1 36(a) will be calculated from the mailing 
date of the advisory action. In no event, however, will the statutory period for reply 
expire later than SIX MONTHS from the mailing date of this final action. 

1 0. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Andre Boyce whose telephone number is (571)272- 
6726. The examiner can normally be reached on 9:30-6pm M-F. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Beth Boswell can be reached on (571) 272-6737. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
only. For more information about the PAIR system, see http://pair-direct.uspto.gov. 
Should you have questions on access to the Private PAIR system, contact the 
Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you would like 
assistance from a USPTO Customer Service Representative or access to the 
automated information system, call 800-786-9199 (IN USA OR CANADA) or 571- 
272-1000. 



/Andre Boyce/ 

Primary Examiner, Art Unit 3623 
May 21, 2010 



